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oy 80% Mobile CarolinaTraveler.com s the online
S Usage home for our content.

- . . « Monthly sessions 27,00-35,500
e Top 10 Locations » Monthly page views 32,000-47,000
°°°°°° North Carolina  37% « Email newsletter 10,100
Georgia 17%
Southarolina 10% Digitql Age Profile
ek - Ohio 9%
— Virginia 6%
Florida 5% f:;: | |
New York 5% 10%
Michigan 4% 59, l l ' l
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Social Media
PBUR CHANCE TO i
- _ @CarolinaTravelr . 8f\2gj Fo -
Bl e i
e = |2 (R - 30-day page reach of 32,500 25-34 5%
Banngs Ik - :  \¥iw * 4,480 group members 35-44 21%
YN e G « 7,210 page followers 45-54 33%
55-64 26%
65+ 13%
@ Women 94%
Men 6%

Carolina Traveler is a targeted
direct print publication.

« Minimum Household Income: $80k
* Primary Age: 35-60

« Presence of Children at Home

e Circulation: 25,000

Heritage Guide is the
official museums guide. =~

« Distributed at Welcome >
Centers and visitor centers A%~

* Mailed to all Carolina
Traveler subscribers
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FEATURES AD CLOSE

Animal adventures, Field Trips 2
;' Wineries, vineyards, beverage
trails, water attractions 4/9/24
Thrill Seekers
Festivals special section Oty ek
P{ra’res of the Carclinas 8/7/24
Pirates, shipwrecks, nautical theme
Lights, tree farms, craft trails,
diversions for house guests é e
Winter escapes, spring break,
Museum Central section 12/4/24
Animal adventures, beach, 4 lllli’:ﬂl 2/6/25
Mother’s Day, Field Trips section
Wine/craft beuv. trails, lakes,
ﬁkwaterfalls rivers, beaches 4/9/25
Thrill Seekers 6/11/25

Festivals special section
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2/9/24

4/12/24

6/14/24

8/9/24

10/11/24

12/6/24

2/8/25

4/11/25

6/13/25
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HYBRID!

All Print Display and
sponsored content
include online content
in Destinations, our bi-
monthly online
advertiser showcase.

—

VIEW DESTINATIONS
ONLINE AT (example)

carolinatraveler.com/winter

CAROLINA TRAVELER MAGAZINE

Everyothermonth | 1X | 3X | 6X
" Full Page 3225 2,925 2,625

1/2 Page 2,025 1,725 1,425

1/4 Page 1,525 1,225 925

2 Page Spread 5,725 5,425 5,125

Sponsored Content 4 pages

(print + online + 160k native ads) 6,425 5,425 4,425

Sponsored Content 2 pages

(print + online) 4,425 3,425 3,000

Destinations 1/6 Page 825 725 625

Destinations 1/3 Page 1,325 1,225 925

Special Sections 1/6 page 499 450

Events (sponsored) 625 525 425
| Day Trips (sponsored) 625 525 425 |

CAROLINATRAVELER.COM ____1X _ _6X 12X |

Sponsored Content (perm. link),

-destinations-2023/

Click & Subscribe at CarolinaTraveler.com
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160k native ads, social 3,295 -

“““

@Ca rolinaTravelr

Email Newsletter 500 425 375

o

HERITAGE GUIDE MAGAZINE
Annually

Full Page 3,350 AdSalesClose 7/26/2024
1/2 Page 2,350 Materials Due = 7/31/2024
1/4 Page 1,450 Delivery Date = 8/25/2024
2 Page Spread 6,450

Sponsored Content (print +

online), 160k native ads 4,450

Photo Listing 499

Basic Listing NEW 240

Mark@CarolinaTraveler.com ¢ Mobile: 336-588-6927 « Office: 866-758-0123
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